
PREPARING FOR THE INTERVIEW

Keep your answers short and sweet – generally under 10 seconds. One key message per response will
keep you from rambling and help you stay focused.
The reporter’s questions won’t be included in the final piece, so avoid ‘yes’ or ‘no’ answers. Try and
incorporate the question into your answer. Q: “How can we avoid COVID-19?"  A: “We can avoid COVID-
19 by staying home, avoiding people who are unwell, and regular handwashing."
Don’t be afraid to repeat yourself – the media will only be using a few seconds or a few lines of your
comments so be sure to return to your three key messages and call to action.
Take a breath between sentences to allow editors to cut out a single quote.
Beware the pregnant pause - don’t let silence from the interviewer prompt you to keep talking.

Take a few minutes to plan three key messages and one "one call to action". You can come
back to these again and again throughout the interview.  
Think about your audience. Speak to them in a way that's meaningful and accessible.  Avoid
clinical language.
Use clear examples, not buzzwords. E.g. instead of "self-isolation" say, "stay in your home
except for essential activities like buying groceries or medical appointments". 
Whether you’re doing your interview in person or by phone, take a moment to get your 'game
face' on – by taking a couple of slow, deep breaths, and running through your key messages.

HOW TO COMMUNICATE WITH THE
MEDIA DURING THE COVID-19

PANDEMIC

Social media can be a great tool for reaching your audience, but it can
also take on a life of its own. Once it's out there, you can't rein it in. 
You may need to monitor comments on your post, to avoid it being
hijacked by people spreading misinformation. 
Comments can (and frequently are) taken out of context and then
shared by non-clinicians, so be conscious of ambiguity in your
statements. 
People can rewrite your comments on social media, so if you make a
public post, there's a chance you will see your name and title
associated with 'fake news'. 

WHO ARE YOU?
 

THE INTERVIEW

Consider whether you’re speaking as a general practitioner or as an individual, and whether you
are representing an organisation, even if it’s just your own practice. 
Are you giving evidence-based recommendations? Or is it your personal opinion? If it’s the latter,
communicate that to the interviewer and, if appropriate, the audience. 

SOCIAL MEDIA


